Assoc. Prof. NURCAN YILMAZ

Personal Information

Email: nurcan.gunay@inonu.edu.tr
Web: https://avesis.inonu.edu.tr/2469

Education Information

Doctorate, Selcuk University, Institute Of Social Sciences, Department Of Public Relations And Pubhcity, Turkey 2014 -
2020

Postgraduate, Selcuk University, Institute Of Social Sciences, Reklamcilik Ve Tantim/Halkla iligkiler Ve Tanitim, Turkey
2009 - 2014

Undergraduate, Selcuk University, Faculty Of Communication, Halkla iligkiler Ve Tanitim, Turkey 2005 - 2009

Foreign Languages

English, B1 Intermediate

Academic Titles / Tasks

Assistant Professor, Inonu University, Iletisim Fakiiltesi, Halkla iliskiler ve Tanitim, 2021 - Continues
Research Assistant, Inonu University, {letisim Fakiiltesi, Halkla iliskiler ve Tanitim, 2013 - 2014

Academic and Administrative Experience

Deputy Head of Department, Inonu University, 2022 - Continues
Head of Department, Inonu University, 2021 - Continues

Courses

Halkla iligkiler (Gazetecilik), Undergraduate, 2023-2024

Tez Yonetimi, Undergraduate Double Major, 2023-2024

Halkla iligkiler I (U.E), Undergraduate, 2023-2024

Sosyal Medya (HIT), Undergraduate, 2023-2024

Halkla iligkilerde Dijitallesme, Undergraduate Double Major, 2023-2024
Saglik iletisimi ve Dijital Medya, Undergraduate Minor, 2023-2024

Seminer, Undergraduate Double Major, 2023-2024

Halkla iligkilerde Hedef Kitle Analizi, Undergraduate Double Major, 2023-2024
Kampanyalarda Sunus Teknikleri, Undergraduate, 2023-2024

Uzmanlik Alan Dersi, Undergraduate Double Major, 2023-2024

Saglik fletisimi ve Dijital Medya Kullanimi, Undergraduate Minor, 2023-2024
Halkla iligkiler I (HIT), Undergraduate, 2023-2024

Halkla iligkiler (Gazetecilik), Undergraduate, 2022-2023



Sosyal Medya (HiT), Undergraduate, 2022-2023

Saglik iletisimi ve Dijital Medya, Undergraduate Minor, 2022-2023
Medya Okuryazarligi (10), Undergraduate, 2022-2023

Halkla iligkiler II (HIT), Undergraduate, 2022-2023

Halkla iligkilerde Dijitallesme, Undergraduate Double Major, 2022-2023
Seminer, Undergraduate Double Major, 2022-2023

Uzmanlik Alan Dersi, Undergraduate Double Major, 2022-2023

Reklam Metni Yazarligl, Undergraduate Double Major, 2022-2023
fletisimde Alg1 Yénetimi ve ikna, Undergraduate Minor, 2022-2023
Sosyal Medya (1.0), Undergraduate, 2022-2023

Medya Okuryazarhg: (HIT), Undergraduate, 2022-2023

Reklamcilik (Gazetecilik), Undergraduate, 2022-2023

Halkla iligkilerde Hedef Kitle Analizi, Undergraduate Double Major, 2022-2023
Halkla iligkiler I (HIT), Undergraduate, 2022-2023

Medya Okuryazarhg: (U.E.), Undergraduate, 2022-2023

Popiiler Kiiltiire Elestirel Bakis, Undergraduate Double Major, 2022-2023
Halkla iligkiler I (U.E), Undergraduate, 2022-2023

Kampanyalarda Sunug Teknikleri (HiT), Undergraduate, 2022-2023
Tez Yonetimi, Undergraduate Double Major, 2022-2023

Halkla iligkiler II (U.E), Undergraduate, 2022-2023

fletisimde Alg1 Yonetimi ve ikna, Undergraduate Minor, 2021-2022
Reklam Yazarligi (U.E), Undergraduate, 2021-2022

Medya Okuryazarligi (10), Undergraduate, 2021-2022

Seminer, Undergraduate Double Major, 2021-2022

fletisim Psikolojisi (1.0), Undergraduate, 2021-2022

Halkla iligkilerde Hedef Kitle Analizi, Undergraduate Double Major, 2021-2022
fletisim Psikolojisi (HIT), Undergraduate, 2021-2022

Medya Okuryazarligi HIT (U.E), Undergraduate, 2021-2022

Halkla iligkiler II HIT (U.E), Undergraduate, 2021-2022

Halkla iligkiler I (HIT), Undergraduate, 2021-2022

Sosyal Medya (1.0), Undergraduate, 2021-2022

Popiiler Kiiltiire Elestirel Bakis, Undergraduate Double Major, 2021-2022
fletisim Psikolojisi (U.E), Undergraduate, 2021-2022

Saglhk Kurumlarinda Halkla iligkiler (U.E.), Undergraduate, 2021-2022
Kampanyalarda Sunus Teknikleri (HIiT), Undergraduate, 2021-2022
Medya Okuryazarligi (HIT), Undergraduate, 2021-2022

Saglhk Kurumlarinda Halkla iligkiler (HiT), Undergraduate, 2021-2022
Reklam Metni Yazarligi, Undergraduate Double Major, 2021-2022
Kampanyalarda Sunus Teknikleri HIT (1.0), Undergraduate, 2021-2022
Halkla iligkiler I (U.E), Undergraduate, 2021-2022

Uzmanlik Alan Dersi, Undergraduate Double Major, 2021-2022

Halkla iligkiler II (HIT), Undergraduate, 2021-2022

Halkla iligkiler (Gazetecilik), Undergraduate, 2021-2022

Tez Yonetimi, Undergraduate Double Major, 2021-2022

Halkla iligkilerde Dijitallesme, Undergraduate Double Major, 2021-2022
Sosyal Medya (HIT), Undergraduate, 2021-2022

Saglhk Kurumlarinda HalKla iligkiler (i.0.), Undergraduate, 2021-2022
Sosyal Medya, Undergraduate, 2020-2021

Medya Okuryazarhg: (Rektorliik Servis), Undergraduate, 2020-2021
Saglk Kurumlarinda Halkla Iligkiler (U.E), Undergraduate, 2020-2021
Etkili Tletisim (Hukuk), Undergraduate, 2020-2021



Halkla iligkiler (Gazetecilik), Undergraduate, 2020-2021
Kampanyalarda Sunus Teknikleri (HiT), Undergraduate, 2020-2021
Reklam Yazarhgi, Undergraduate, 2020-2021

Kampanyalarda Sunus Teknikleri (1.0.), Undergraduate, 2020-2021
Medya Okuryazarhg: (U.E), Undergraduate, 2020-2021

Saglhk Kurumlarinda Halkla iliskiler (HiT), Undergraduate, 2020-2021
Medya Okuryazarhgi (HIT), Undergraduate, 2020-2021

fletisim Psikolojisi, Undergraduate, 2020-2021

Saglk Kurumlarinda Halkla iliskiler (1.0), Undergraduate, 2020-2021
Medya Okuryazarligi (10), Undergraduate, 2020-2021

Medya Okuryazarhg: (Radyo,Televizyon ve Sinema), Undergraduate, 2020-2021

{letisim Sosyolojisi, Undergraduate, 2020-2021

Medya Okuryazarligi (10), Undergraduate, 2019-2020
Kampanyalarda Sunus Teknikleri (1.0), Undergraduate, 2019-2020
Sosyal Medya (1.0), Undergraduate, 2019-2020

Sosyal Medya (HIT), Undergraduate, 2019-2020

Kampanyalarda Sunus Teknikleri (HiT), Undergraduate, 2019-2020
Medya Okuryazarhg (HIT), Undergraduate, 2019-2020

Halkla iligkiler (Gazetecilik), Undergraduate, 2018-2019

Sosyal Medya (HIT), Undergraduate, 2017-2018

Saglik Kurumlarinda Halkla iligkiler (HIT), Undergraduate, 2017-2018
Halkla iliskiler Kampanya Analizi (HIT), Undergraduate, 2017-2018
Saglhk Kurumlarinda Halkla iligkiler (1.0), Undergraduate, 2017-2018

Articles Published in Other Journals

L

IL

11

Iv.

Cevrim I¢i Sikayetler Uzerine Nitel Bir Aragtirma

Yilmaz N., Kiling 0., Kocabas O.

Intermedia International e-Journal, vol.9, no.17, pp.391-410, 2022 (Peer-Reviewed Journal)

Kurumsal iletisimde Diyalojik Sosyal Medya Kullanimi: Vakif ve Devlet Universiteleri A¢isindan
Karsilagtirmali Bir Degerlendirme

YILMAZ N,, AKTAS H.

Anadolu Universitesi Sosyal Bilimler Dergisi, vol.20, no.1, pp.299-318, 2020 (Peer-Reviewed Journal)
TURKIYEDE KURESEL MARKALARIN REKLAM DILI

CEKIC AKYOL A, YILMAZ N.

SOCIAL SCIENCES STUDIES JOURNAL (SSSJournal), vol.6, no.57, pp.943-960, 2020 (Peer-Reviewed Journal)
“Horst-Wessel” Propaganda Mars1 Uzerinden Nazizm ideolojisinin insas1

CAKI C., KARABURUN DOGAN D., YILMAZ N.

Gazi Universitesi iletisim Fakiiltesi fletisim ve Kuram Dergisi, no.46, pp.90-111, 2018 (Peer-Reviewed Journal)
Universite genclerinin yalnizlik ve utangachk unsurlar1 agisindan akilli telefon bagimlihig:

AKTAS H., GUNAY N.

International Journal of Social Sciences and Education Research, vol.3, no.1, pp.85-100, 2017 (Peer-Reviewed

Journal)

Books & Book Chapters

L

Pandemi Déneminde Telesaghk: Ozel Saghk Gruplar: Uzerine Bir Analiz
YILMAZ N.
in: PANDEMI DONEMINDE ILETISIM CALISMALARI, BAHAR OZTURK-MEVLUT AKYOL, Editor, NOBEL, Ankara,



IL

1L

Iv.

pp.55-71, 2021

Dijital Hizmetler ve Tiiketici Davranislari

YILMAZ N.

in: Pazarlama iletisimi ve Finansal Hizmetlerde Dijitallesme, Ibrahim ALKARA, Editor, Detay Yaymcilik, Ankara,
pp.145-165, 2020

Diyalojik Iletisim Yaklagimi

AKTAS H,, YILMAZ N.

in: Halkla Iliskilerde Teori ve Yaklasimlar, M. Umut Tuncer, Editor, Literatiirk, Konya, pp.179-199, 2019
ikna ve Propaganda

YILMAZ N.

in: fletisim ve Propaganda, Mustafa Karaca, Editor, Egitim Yaymevi, Konya, pp.45-71, 2018

Kamuoyu Arastirmalari

YILMAZ N.

in: Siyasette Halkla Iliskiler, Mehmet FIDAN, Editor, Literatiirk, Konya, pp.297-328, 2016

Refereed Congress / Symposium Publications in Proceedings

L

IL

1L

Iv.

VL

VIL

VIIL

IX.

Tiiketicilerin Dijital Etkileyicileri Takip Etme Motivasyonlar:1 Uzerine Bir Aragtirma

Yilmaz N.

9.Uluslararasi iletisim Giinleri Dijital Cagda iletisim Galismalar1 Sempozyumu, istanbul, Turkey, 16 - 18 May 2022
Gelismeleri Kagirma Korkusunun (FoMO) Marka Kavrami Baglaminda incelenmesi

YILMAZ N., CAKMAK S.

18. International Communication in the Millennium Symposium, Turkey, 26 October 2021, pp.574-587
Kurumsal Sosyal Sorumluk iletisimi i¢eriginde Kiiltiirel Boyutlar

Yilmaz N.

2. Uluslararasi Dijital Cagda Iletisim Sempozyumu, izmir, Turkey, 26 - 28 November 2020

“Tiiketicilerin Reklamlara iliskin Algilari: Instagram Ornegi”

YILMAZ N., GORGEN A. N.

1. Uluslararasi Iletisim ve Yonetim Bilimleri Kongresi, Malatya, Turkey, 26 - 28 September 2019, vol.2, pp.1-1653
UNIVERSITE OGRENCILERININ iLGILERi DOGRULTUSUNDA INSTAGRAM KULLANIM
MOTiIVASYONLARI: INONU UNIVERSITESI iLETiSiM FAKULTESi OGRENCILERI ORNEGI’

CEKIC AKYOL A, GUNAY N.

I. ATLAS DERGISI ULUSLARARASI SOSYAL BILIMLER KONGRESI, Nevsehir, Turkey, 19 - 21 October 2018
FIRMALARIN 8 MART DUNYA KADINLAR GUNUNDE YAYINLADIKLARI REKLAMLARININ PAZARLAMA
ILETiSIMI BAGLAMINDA ICERIK ANALIZI

GUNAY N., CEKIC AKYOL A.

I. ATLAS DERGISI ULUSLARARASI SOSYAL BILIMLER KONGRESI, Nevsehir, Turkey, 19 - 21 October 2018
Tirkiye’xxde Kiiresel Markalarin Reklam Dili

CEKIC AKYOL A, GUNAY N.

2. Uluslararasi Multidisipliner Calismalar1 Kongresi, Adana, Turkey, 4 - 05 May 2018

"DAS LIED DER DEUTSCHEN” VE "HORST-WESSEL-LIED” PROPAGANDA MARSLARI UZERINDEN
NAZIZM IDEOLOJiSININ INSASI

CAKI C,, KARABURUN DOGAN D., GUNAY N.

2. Uluslararasi Sanat ve Estetik Sempozyumu, 19 - 21 April 2018

USE EMO]JI IN SOCIAL MEDIA COMMUNICATION OF GENERATION Z

AKTAS H., GUNAY N.

3rd INTERNATIONAL CONFERENCE ON THE CHANGING WORLD AND SOCIAL RESEARCH, Roma, Italy, 8 - 10
August 2017, pp.13

SMARTPHONE ADDICTION IN TERMS OF THE ELEMENTS OF LONELINESS AND SHYNESS OF
UNIVERSITY YOUTH



XL

XIL

XIIIL.

AKTAS H,, YILMAZ N.

2nd International Conference on Social Sciences and Education Research, Istanbul, Turkey, 4 - 06 November 2016,
pp-153

SOCIAL MEDIA AND CORPORATE COMMUNICATION

AKTAS H,, YILMAZ N.

The 2nd International Conference on the Changing World and Social Research (ICWSR' 2016), Barcelona, Spain,
14 - 16 October 2016, pp.120-121

Socila Media and Corporate Communication

AKTAS H., GUNAY N.

2nd Interantional Conference on the Changing World and Social Sciences, Barselona, Spain, 14 - 16 October 2016
Effect of Word of Mouth Communication on Consumers Hospital Selection

YILMAZ N.

14 th International Symposium Communication in the Millennium, istanbul, Turkey, 5 - 07 May 2016, pp.175-193

Metrics

Publication: 23
H-Index (WoS): 1

Non Academic Experience

TED Malatya Koleji Ogrencilerine ve Personeline Yénelik Egitim Program

Yesilyurt Belediyesi Personeline Yonelik Egitim Programi

Battalgazi Belediyesi Personeline Yonelik Egitim Programi
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